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language relateq to advertising and the promotion of products, and to study new words and
expressions on the topic; D

2 FABBEXI EHIAET5E; To leam how to express your opnion on
particular adverts, and advertising in general;

: iences
3. %‘—Qiﬁéi’éf%’r‘ﬁ‘éﬁ?ﬂﬂﬂ’\]ﬁﬁfﬂl‘ﬂﬂo To learn how to discuss the convenien
and problems brought by advertising.
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1. F5& shéududn means

2. & shénzhdng  cautious

3. BI4EM  fuzudydng  side effects
4, 3K hud brisk

5. B K kuada exaggerate
6. ZA mingrén celebrity

7. 5B mangmd  blind

8. R%& ciyao secondary
9. ‘%ZZ‘W,@‘] dianshija TV drama series
10. 3 shuangfang  both sides
11. 1E4X jindai modern times

—.\ EESENEE# TERSE.

12, & shangpin
3. BX . xingsnl
14. AL shixian
15. 4% zhiming
16. W 3% goumdi
17. £ & chudngy
18. Al shonke
19. ik shangyé
20, :2F2T: hiyd

21 £ gongtong
22. A iy

SeeaFR. B gk - Al

L REEAL G BiRE REm
EERG et ek ol . e

B e
[l s

commercial productg
form

line of sight
well-known

buy

creativity

profound
commercial

appeal to

joint

benefits
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sten to. More than that, it means exaggerated

. . . : B e asant to li
Metaphorically speaking, this means impressive and very ple

unrealistic.
? Ay
Here this means 5J& and {2{Z, with a limited scope and said with a sofft one, Ofher s
AIRAIT. A I BUE.
mfi:3

"This means to publicly assess someone or something, whether the
FRANRE. o7 (0 L L BN RAF

@ =
RE

oh 5 2 Capad sntative. Her:
Originally, 35 means to speak on behalf of someone as their representa

xamples include: EAE A

©@

v are present or not. For example: XAF10i%% k1

e it means to make an advert for 4

product.
® SBFF Y
"7T

G . : rnative therapy.
This is used to mean an instrument of a medical treatment, or of an alternative therapy

© HRIBE

To look anywhere to find a doctor when sick. The saying implies that someone will find a person at random to help
diagnose a problem.
? BWR

This means to promote a product or service from one side during a commercial activity.

=i,
1. REEASRIERHEEG? AftAr
2. ARSI, R, RINEZEENIERRR?
3. VRIPPIHIMATETS) , MG, EREPREER)? 285 .

M, RIE () BMEREDTA, HALELNHE,
1. P o0 T AT AR — RIS, SRIEUET (0 A R )
2. WA S B TAEEIG, RMIRUEIR L, SO A C00%0, (Aag)
3. WRIEZTRORBTTTAMAE, SAANERN, (&%)
4 KBE, BERIELHRIAL, TR, (KA ALE )
5. RTHULILIE, IR, (&Eng)
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To hawk goods

| TRARTE
Exists everywhere
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T P - rwone of business to survive, Other e
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